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RETAIL BEAUTY

BEAUTY &
PERSONAL CARE

Walmart
Online Media

Reach up to 17 million women online
where they shop for your brand most!*

3
o G T D \" /2)( mora than Walgreens
o beautyand personal " Nearly 3X more than Target!
care items at Walmart
~ 7O

Behind groceries, beauty and
|personal care is the second-most

category purchased at Walmart.'

category searched by moms
online: cosmetics/fragrances:

71% 250

BEAUTY &
PERSONAL CARE

Walmart
Online Media

Promote your brands
& engage online
consumers through
several media options.

Robust targeting &
optimization options

= Behavioral targeting

= Geo-targeting

= A/B split testing and more

Several media capabilities
to connect with consumers

4 New Habits of Women Before ChOOSing aBrand Promote your beauty and personal care * Display advertising
brands and target women while they're * Category exclusives
planning purchases at Walmart.com. = Brand pages/showcases
* Seasonal showcases and more

3 Reasons Women Shop atWalmart:'
Meet media objectives to

+ Price
promote your brand
» Convenlence = Launch new products
v « Value " * Drive brand awareness
e AR Wkt corm Bty Canter = Offer special savings and more
+ TS What They're Buying:*

« Skincare Products 5 2 o 5
“.No other retailer is impacting the
« Fragrances

»
. Bath & Beauty way the beauty consumer shops more.
Products R B ty and Parecral Cara Comuam

« Beauty Products
« Halr Care Products
« Grooming Products

Triad

Dighta Madia®
Specialty Stores  |————— 13%

Direct Salesperson e 13% « Cosmetics

Amazon.com |EE—— 11%

Kmart | 10%

Onling  j— %%

Discount Department Store | 8%

Salon/Spa | 6%

Warehouse Store |l 6%

Luxury Department Store | 4%

Contact Triad Digital Media to leam more.
Bernadette Van Osdal | 813.217.0448 | bvanosdal@triaddigital.com
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;, beauty / personal care is the top category

Other 7% < it ol line
ine Categories Visited by US Mom Internet Users*,
anked by Composition Index, March 2009
| go dractly o a retaler Website (a.g. Walmart com, CVS com) and look for their prices N N
‘Composition Unique Visitors
% Index (Thousands)
003 santard sear (e, Google, Yabool, Birg)on 0 pecic prodet s 164 e )

s s 3582

N 139 3564

ecom, Coenbien) and Educaton 136 1.268

134 2548

| s the shopping functon of my search engine (83, Google Shopping, Yahao! Shcpging. Bing Shopping) 130 5008
1% 130 11755

| subscribe fo deal newsletiers 10 )
2% 123 5805

129 1916

i(‘z;m phae applicators 10 search fo ideas o =
tng Cands 127 5652

Other. 127 4257
[ 17 125 233




